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Progress of  Digital BroadcastingProgress of  Digital Broadcasting
in Japanin Japan
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FeatureFeature and and 
SSpecificationpecification
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OneOne--segseg parameterparameter
OFDM   QPSK OFDM   QPSK 
FEC FEC 　　1/21/2　　oror　　2/32/3
TimeTime--interleave  0.4secinterleave  0.4sec
Total bit rate    312Total bit rate    312-- 416 Kbps416 Kbps

Robust and wide areaRobust and wide area
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Data rate Data rate 

Audio (AACAudio (AAC--SBR)SBR)
approx.   32approx.   32--6464kbpskbps

Video (H.264)Video (H.264)
approx.  180approx.  180--256256kbpskbps

DatDataa--cast (BML)cast (BML)
approx.   approx.   2020--8080kbpskbps
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ScreenScreen

TV ProgramTV Program

DatDataa--castingcasting
WindowWindow
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Hierarchical  multiplexingHierarchical  multiplexing

　　　

6MHz band width 

for  Mobilefor  Mobile　　TVTVfor Fixed for Fixed TVTV

There is no need to secure There is no need to secure moremore frequency.frequency.
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Business Business 
model model 
(Service (Service 
model)model)
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Viewer's interestsViewer's interests

SubscriptionSubscription　　feefee

Program contentsProgram contents

Service AreaService Area
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Viewer's interestsViewer's interests

Subscription feeSubscription fee
FreeFree

Program contentsProgram contents
　　　　High value contentsHigh value contents

Service AreaService Area
Robust and wideRobust and wide

Very 
Good
!
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OneOne--Seg serviceSeg service

Unique without parallel Unique without parallel 
in the worldin the world

No subscription 
fee
High value 
contents
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Why we are targeting at mWhy we are targeting at mobileobile phone !phone !

1.1.Overwhelmingly widespread useOverwhelmingly widespread use
2.2.Communication functionCommunication function
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OneOne--Seg serviceSeg service

CollaborationCollaboration
with broadcasting  with broadcasting  
and internetand internet
makes makes 
New business.New business.
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BroadcasterBroadcaster’’s sites site Internet siteInternet site
Click!Click!

Jump to internet site !Jump to internet site !
DataData--casting functionscasting functions
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Value chain frameworkValue chain framework

Develop strong salesDevelop strong salesGain more subscribersGain more subscribers

MManufactureanufacture

BroadcasterBroadcaster

TelecomTelecom
companycompany

Gain Gain more viewersmore viewers

Mobile TVMobile TV
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Which is your favorite ? Which is your favorite ? 
Supplementary informationSupplementary information

Service enables to show you supplementary information related toService enables to show you supplementary information related to onon--
air program.air program.

Detailed informationDetailed information
Service enables to show you detailed information such as News &sService enables to show you detailed information such as News &sports. ports. 

Quiz showQuiz show
Service enables to join TV program like Quiz show and to win a pService enables to join TV program like Quiz show and to win a prize.rize.

Application for presentsApplication for presents
Service enables to apply for presents Service enables to apply for presents associate associate with CM and program.with CM and program.
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Which is your favorite ?  (2)Which is your favorite ?  (2)
TV shoppingTV shopping

Service enables to purchase commercial goods associated with shoService enables to purchase commercial goods associated with shopping pping 
program.program.

Download serviceDownload service
Service  enables to purchase favorite contents such as Paging muService  enables to purchase favorite contents such as Paging music, sic, 
star pictures, screen saver pictures trough downloading.star pictures, screen saver pictures trough downloading.

Coupon ticketCoupon ticket
Service enables to get coupon tickets such as grommet ,movie, boService enables to get coupon tickets such as grommet ,movie, book. ok. 

Local serviceLocal service
Service enables to receive local information such as emergency wService enables to receive local information such as emergency warning, arning, 
local events , local events , notificationnotification of local government or hospital.of local government or hospital.
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Make effort to Make effort to 
gain more viewergain more viewer

invite brand image invite brand image 
higherhigher
possess higher possess higher 
reliabilityreliability
spread merchant spread merchant 

space  space  

Role of BroadcasterRole of Broadcaster
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Role of Role of TTelecom companyelecom company

Make effort to Make effort to 
gain more gain more 
subscriberssubscribers

Increase more ARPUIncrease more ARPU
Increase more Increase more 
revenuerevenue
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Role of ManufactureRole of Manufacture

Make effort to Make effort to 
develop strong develop strong 
salessales

increase revenueincrease revenue
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Business situation in JapanBusiness situation in Japan
Telecom owe burden share of terminal cost. Telecom owe burden share of terminal cost. 

Subscriber is benefit low price terminal.Subscriber is benefit low price terminal.

Telecom recover return costs by telephone Telecom recover return costs by telephone 
charge charge 

OneOne--segseg service drives up internet use and ARPU.service drives up internet use and ARPU.
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Business model  for Business model  for BBroadcasterroadcaster
Gain moreGain more viewersviewers

• T- commerce
• Pay web site

Business model for Business model for TTelecomelecom
Gain more subscribersGain more subscribers

Increasing  ARPU
New  Revenue

• Attractive  function for subscribers

Business model for ManufactureBusiness model for Manufacture
Develop strongDevelop strong salessales

• New business opportunity 

Tasks  to win gameTasks  to win game
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ConclusionConclusion

OneOne--Seg service Seg service 
develops develops 
new world !new world !
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Latest newsLatest news
AAccordingccording to the news to the news 
releaserelease by JEITA by JEITA 
on 24 August 2006on 24 August 2006

OneOne––egeg receiver receiver 
shipments shipments achievedachieved　　
1.2million1.2million
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Thank you Thank you 
for your attention !for your attention !

ENDEND

SETSET 2006 congresso2006 congresso

Digital Broadcasting Expert Group Digital Broadcasting Expert Group 
http://www.http://www.dibegdibeg.org.org
mail: info@mail: info@dibegdibeg.org.org
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