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Owns and operations an independent channel
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e Digitalization is a huge financial
burden to any broadcasting company.

e With HDTYV, costs cannot be met simply
through advertising revenues.

® Interactive service is “something new”
(not just something better).
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Quiz :Which one has stars most ?
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A 3-way multiple-ending drama
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Internet




Users are charged $3 per month in order to
participate in this game via cell phone
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Sales ofiDigitall TV(ISDES

1 80 STB:640kset
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The ‘return data’ from the viewers is
collectively gathered in this room
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InteractivefViservicesin\Japan

ext is available at http://www.dil



